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Introduction

The main aim of this booklet is to exemplify standards for those teaching Cambridge O Level Travel and
Tourism (7096), and to show how different levels of candidates’ performance (high, middle and low) relate to
the subject’s curriculum and assessment objectives.

In this booklet candidate responses have been chosen to exemplify a range of answers. Each response is
accompanied by a brief commentary explaining the strengths and weaknesses of the answers.

Each response is annotated with clear explanation of where and why marks were awarded or omitted. This,
in turn, is followed by examiner comments on how the answer could have been improved. In this way it is
possible for you to understand what candidates have done to gain their marks and what they will have to do
to improve their answers. At the end there is a list of common mistakes candidates made in their answers for
each question.

This document provides illustrative examples of candidate work. These help teachers to assess the standard
required to achieve marks, beyond the guidance of the mark scheme. Some question types where the
answer is clear from the mark scheme, such as short answers and multiple choice, have therefore been
omitted.

The questions, mark schemes and pre-release material used here are available to download from Teacher
Support. These files are:

Question Paper 01, June 2016

Question paper 0471_s16_qp_01.pdf
Mark scheme 0471_s16_ms_01.pdf

Question Paper 02, June 2016

Question paper 0471_s16_qgp_02.pdf
Mark scheme 0471_s15_ms_02.pdf

Other past papers, Examiner Reports and other teacher support materials are available on Teacher Support
at https://teachers.cie.org.uk

Cambridge O Level Travel and Tourism 7096
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Introduction
How to use this booklet

Example Candidate Response - high Examiner comments

Refar to Fig. 1 (Insert), a map at a public transport interchange in Adelaide, Australia. A public transport
interchange is a location wheee passengers can boand diffarent types of transport.

(a) Identify from Fig. 1 (Insert), the three methods of public transport available at the Mawson ﬂ The candidate correctly
Interchange. sl Y D | £ L

identifi
I 1 R U PSS G | SO trans ;
irtan Examiner comments are

/ . T R alongside the answers,
Answers by real candidates in exam i | Mar|  inked to specific part of the

conditions. These show you the types of | .changs, such as those answer. These explain

answers for each level.
where and why marks were

Moo s foruerierne a8 i 9 ] .
Discuss and analyse the answers with e eyt | 985 awarded. This helps you to

your learners in the classroom to e :ﬁ;’l interprgt the standard of
improve their skills. Cambridge exams and

\ J = Q 9 helps your learners to

anyu@ine exam technique. J

How the candidate could have improved the answer

1 (b) In response 2 the candidate needed to| This explains how the candidate could have improved the

transport. Candidates should have stayedin answer. This helps you to interpret the standard of
Cambridge exams and helps your learners to refine exam

1 (c) The candidate over explained in respol technique.

given to later or more challenging questions.

Common mistakes candidates made in this question

Mot staying in the context of the questions, | This section lists the common mistakes candidates made
helped candidates to be focused and speci| in answering each question. This will help your learners
context when reading the question to focus| to avoid these mistakes at the exam and give them the

: - . best chance of achieving a high mark.
Mot using commect and specific terminology
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Assessment at a glance

Candidates take:

Paper 1 2 hours
Core Paper

Short answer question paper

(60% of total marks) 100 marks
and either:

Paper 2 2% hours Paper 3

Alternative to Coursework Coursework Investigation (max 3000 words)

Short answer question paper, based primarily on Centre-based assessment, directed towards Unit 6
Unit 5 of the syllabus of the syllabus

(40% of total marks) 100 marks (40% of total marks) 60 marks

Teachers are reminded that the latest syllabus is available on our public website at www.cie.org.uk and
Teacher Support at https://teachers.cie.org.uk
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Paper 2

Paper 2 — Alternative to Coursework

Question 1

Example Candidate Response — high

Examiner comments

Refer to Fig. 1 (Insert), information about Sarandsail, an activity tourism provider in New Zealand.
(a) Using Fig. 1 (Insert), identify the following:o
(i) two target markets for Sarandsail.

1. Fames,

2 GJ.[Q\.AP.S . SO, 2
(ii) two products offered by Sarandsail.
1 . hz... Seafoed.. reskauant 9

(b) Explain how each of the following factors might influence an activity holiday provider in its
choice of location for an activity holiday centre.

« character and features of the area jﬁeqmm%&fﬁf\&@\ ..........
Showd... e, Safe....oand.. Secured.. fom... Comes.....in.adddan..
osiny... fahues.. ik, S S Soulnuists alllos.......

altvecked. o, enlettein Nem Selue.... w-m..m....&amim...ikm.%gﬁ

+ adjacent facilities mhmﬁgm&nﬂgiﬂmhmﬂ%ﬁ\%&iMdSm\
ll"S‘m.gld@S&eﬂmun@i&dbﬁﬁq&.&anﬂm&w@ﬂk&
lie, Ma. Secfood...foskmutant... sl offel.... Choce. ... Rrepaeed,

MEnU..S0 . DS ... Can.. be... Salishied . and.. Thar.._aliackion.. mefmes.

» local and transient population Th%‘mﬂh@‘\&ﬁ&%r\..&hm\qx.\oe. .......

in. e Cenie.. 2 he o kel meaos... ek e .
@opulqhm.......ahnulpl......%u.mmnci...:.k....'...EQJ....i}:...an....b&....e%&%ﬁ .............
uisiked......andh..accessible. .. ]fQ..quﬁe_“..ﬂumbzvf.......ﬂ*p;.....Cz.t—’.ﬂnmeﬁ ......... -

0 Candidates must use the Insert
to find the answers. There are 4
marks available for four items.

9 In both parts, the candidate
accurately identifies the information
given in the Insert.

Mark awarded for (a) (i) = 2 out of
2

Mark awarded for (a) (ii) =
2outof 2

e Candidates were expected to
give clear reasons to show
understanding and develop their
response. This candidate
accurately explains reasons for the
factors’ influence. The explanations
are clear and relevant to an activity
holiday provider.

Mark awarded for (b) = 6 out of 6
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Paper 2

Example Candidate Response - high, continued

Examiner comments

(c} Explain how the following methods of promotion might be suitable for an activity holiday
provider, such as Sarandsail: '

*  publicity/print matérials
Pub‘xc;%’l&cmeop-lkPmmhﬂﬂqmeﬂmd&mwmﬂ
press...celeases....ond.. SP00SO. ShPS..... 0. Qemote. Yhe. . adkily
helidesy. prvideds.. Th.oddhon.. o fle.... laaflets.and..Vaucheo
Lok "nqm,smoﬁes{:orgﬂmdssalmme S
detoited informabon..obomt. The . ackikies.....Qn... .. diSibuied.. Yo,
qufjﬁ,oum\oeragmkameﬁl’b@&a ...... Thaif. 400 NESS 5
* internet .
i‘n\e,fmkagnbeusedla\jﬂcPfqud@f&gﬂmdml|'0
fe. fad,. . lmﬁe.....msmbﬂc....eﬁ ..... Custprer wsé&\ﬁmekmaw
ak..less Fime .08, So00\..as. Lalh. 0ut osks...More_ovel,.......
Sarandsail... povider....con. dngget... marlel.. Seqmenks.. fiks.. fomthes
Cw.\cl....%mu{).....m..acl.u\ix\.igm....;a.e....mgt.[{(i.(:\fj....g@.ifs....Q.n.cl...prov..i..ti'm. | Midens

o _Costomers.. cdout e achviion. bo_incierse. [heic atomines.. ond dospe
Yo usib and Wd Ml cchuibies 08 cuslowur, Wit chl i 0

SarsGed  meflod as (k15 cwalalde UIF and acasible ey

O Candidates should give
reasons and develop their
responses; they should not simply
'describe’.

6 The answer is clear with an
accurate detailed explanation. The
candidate has related the answer to
Sarandsail.

@ Detail and understanding are
very clear and the explanation is full
and relevant to the activity provider
scenario.

Mark awarded for (c) = 6 out of 6
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Paper 2

Example Candidate Response - high, continued

Examiner comments

(d) Evaluate the ways in which Sarandsail might develop its marketing mix to attract more of its
target customers.

i Sty Wt{a{g‘fjor}zhmin '&&(gﬁnﬁhﬁg}ﬂ n‘a &%\- Tﬂ“?»%ﬁffmm‘ )
%cm.nd.&c;ﬁl....mus!:....mulég....ei?&;ﬁhm..x?mf!f%hr}. wm\x% otk o
mgre(:usbn\:!skﬂqpp&wﬂahph meek gadl. malek ..
Segmett... sty 1. he.... Qroduck 1s..cne.. b fle_ 5. abicks sl
Cushumes., Safnd sl Should. devele e?adMgaQab&mzqk ......
Cﬁeﬁmm..ne&c&....ﬂs.....l.af.}....m...rm[..l,d_if.\g....k)a!.l.,da...ge..ﬂccamaiu.é)hﬂ....
andh..enspartakion. mefheds...and. 2iuBions... 5. fnurgusles.....
and. fle.... fun.ackivilies.. Nk booek ips. and. sohele. Ltcling 68
kus).\«.c..ts....gﬁf:ﬁ!.\s&...{Qrﬁ@sP:..Sgr.w:ggs....l.p..mgek..c]ﬁl‘.vsh.&ﬁgmg...MQ!..C.Q. .

- Piice... Should ez meek. Customd.. 2xpecabions.. 4. meléng. deeet...
ﬁmmm%.pumﬂ..pthﬁ....'!@gt‘....(emng...m..m...pu‘m...eﬂ..ht;.l.ém

or. childten. onde.. . age. o 12... o6 Applynlie.. cadkek peoekainy

PQ"“&&%%&@EE&”&&&;?’&& o afcsk. . mofe.. castamss 35

AdiBonely . [he.. Qlacc. xShould... bave. . Chamshist . aten... ik
Phe . Seo. il Lol e, Used in Os. achivihics...as.. cvell. 0. adiated-

Veadalble
(v serinn naliea)

Tn??{nd'.....gs...diakﬁ\buhem...ghmmk...m....gfi!s.\....C:HS!QWM@...%‘.Q%B....Qrd&..t.e{?ﬂl’?ﬂ

cnch mm...c:aqraf_s..-...E!)a&%.g..ﬁngéﬁﬁﬁ\....ﬁmki.._ male_elfehive. 18]
Promotioned mefhads 1o msure Custorars are amsic of
Ne achuihes and increase Hair  auciness ad ‘08014}]
G&n ke done Uggnﬁ ad\sz(h‘sinj n\:mﬁx« Moload @8- redic. (T, £dn)
o feacl. lar nomber @ cogforas  of b:j U‘S‘“_‘J Pullic telakions
sire which.  welude celebiy or Prew feleases Fof E¥ample_ S
Mev) wshomes oo b awore o6 (o g7 Forarndseit .

[Total: 25]
fhis

e The candidate identifies four
marketing mix P’s here. The
candidate demonstrates clear
understanding in their explanation.

6 The candidate makes an
attempt at evaluation here. Higher
marks would have been awarded
for evaluation of two or more
elements.

Mark awarded for (d) = 7 out of 9

Total mark awarded = 23 out of
25

How the candidate could have improved the answer

(d) The candidate identified four P’s in their response, and demonstrated clear understanding throughout
their explanation. All the elements of the marketing mix were clearly identified, and the candidate accurately
explained ways to attract more target customers. There was also a real attempt at evaluation. However,
higher marks would have been awarded for greater evaluation of two or more elements.
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Paper 2

Example Candidate Response — middle

Examiner comments

Refer to Fig. 1 (Insert), information about Sarandsail, an activity tourism provider in Néw Zealand.
(a) Using Fig. 1 (Insert), identify the following:

(i) two target markets for Sarandsail.

(ii) two products offered by Sarandsail.

(b) Explain how each of the following factors might influence an activity holiday provider in its
choice of location for an activity holiday centre.

«+ character and features of the area .I.].’.\.E.'.ﬁe ..... lf*-h“ \—\E‘Pjﬁ\"e
‘r.-.\.o.\'.t.é.my....p.\:.Q.\:.1é..eé..*:....f%qQ...g@.b.....@m...i. ea st Ehe..
relwee. Of the..onea. ond ismk. sukichle. ..
olinclede ik in his belidey. pediage...
. - adjacent facilities FQQJL'LG§PVOV\3ﬁébyQC€Y{“ﬁﬁ
qul;@@{){z}—-i?-EVQW‘TL?\\”\O"“""'“]PlO‘C.C’f'FQT
exampleibokel mbhick
cmstomer.. sakisfackion
« local and transient population This. can. inflaenie. Q% .
Mo local. popmlakion.. M‘E)\,\Jcl,.p..ve @
negotive.. view. abovk. . taurists. .82
..Q.ms.\'.d.t.a.s:.img.......»:9.‘\.1.1.......b..@.\.]:2...bb.e.....la.olicigy......\:éxo..\.{.iéﬁr-

6 [e]

o The candidate has correctly
identified two target markets for
Sarandsail here.

e The candidate has correctly
identified two products here.

Mark awarded for (a) (i) =
2 out of 2

Mark awarded for (a) (ii) =
2 out of 2

9 The influence of the location’s
character and features are not
explained fully; information and
booking procedures are not
relevant here. The suitability of the
natural environment should have
been explained, giving specific
examples, such as coastal areas
for sailing. No mark

0 1 Mark was awarded for
customer need.

6 The local population could be a
potential customer base or
workforce. 1 mark.

Mark awarded for (b) = 2 out of 6
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Paper 2

Example Candidate Response — middle, continued

Examiner comments

(c) Explain how the following ‘methods of promotion might be suitable for an activity holiday

provider, such as Sarandsail:
*  publicity/print materials

Qﬁ‘ﬁ\\f\JC,)’]NQ\ \ cto',y oyovidew

Lo ralga.. .awenness. betreen. people....
2hovk. ikl experiences.,.producks. ekl
MSlr\ﬁﬂv—eQ\GAQ'GQC\VGYJFASWH‘\DS490
~prbliciby..and..geak.the . atbendion. of .
e pokeinkial . kouviets. @
+ internet

The. inteceek. .ol help. the. provider..

nis. mehsite as. 0k 5. avedable@ /1
Ao toe..peoplé...and.can..akbcack ..

m2levge.. nwmbe.. of. kaxisks. el

. [6]

@ Examples of publicity materials
are missing. There is no
explanation of how the publicity
materials might be suitable for an
activity provider. No mark.

e Details about the Internet are
accurate. Further explanation could
have been included, such as the
expense involved if a professional
company was employed to assist
with setting up a website. 3 marks

Mark awarded for (c) = 3 out of 6
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Paper 2

Example Candidate Response — middle, continued Examiner comments

(d) Evaluate the ways in which. Sarandsail might develop its marketing mix to attract more of its
target customers.

(7 Produck t‘r-roug\h\:?\'cmkmg‘%%Q
cnu-uéeYahgc—:m‘smczﬂrlcebahémclucli»g
noee..oubzactivikyls . in.mete . Spoxts.
Rrice..shrakeqes. . Fhrongh inhroducieg.
G frs. h. Haelr. Racages. ansh.
oekivikvs. Mereoven,Sarandzaid. can..
Lhaoose...em.idle.. place . for. . .enample:
ke islend...of. Maldives. orx. Meywvike
ka.establish.. Hoeiv..adivitrs and..
PYOV\p\@JCFG‘M-{:O‘bL\fPEOQl@\W @ Marketing mix methods, e.g.
o better went: Mso... Hng.... Gann. Pramze | Promotion, price and product are

explained but not evaluated.
‘bLeécﬁ’@c%xv‘J@;’5uStr‘ﬂA\F—ﬁ?Ver’c
Pkdmo%-Oh 19D noterials. . swl.cus.tee.. | Markawarded for (d) = 6 out of 9

e Marketing mix elements
correctly identified.

----------- Total mark awarded =
dbick. il gel. . custoemer.. Sadisfackony | 150utof 25

How the candidate could have improved the answer

(b) The influence of the character and features of the location were not explained fully; information and
booking procedures were not relevant here. The suitability of the natural environment should have been

explained, giving specific examples, such as coastal areas for sailing or mountainous areas for hill walking or
climbing.

(c) Examples of publicity materials were missing here. There was no explanation of how the publicity
materials might have been suitable for an activity holiday provider. Details about the Internet were accurate,
but further explanation could have been included, such as the potential expense involved if a professional
company was employed to assist.

(d) The candidate accurately identified and explained the elements of the marketing mix, such as promotion,
price and product. Here candidates should analyse which parts of the marketing mix should be developed to
attract more customers. For example, if suggesting that a new product be introduced, the candidate should
include a balanced argument for and against such an introduction.

10 Cambridge O Level Travel and Tourism 7096



Paper 2

Example Candidate Response — low

Examiner comments

Refer to Fig. 1 (Insert), information about Sarandsail, an activity tourism provider in New Zealand.
(a) Using Fig. 1 (Insert), identify the following:
(i) two target markets for Sarandsail.
1 Demoq*zsqx,ﬂ’\coﬁo

[2]
(i) two products offered by Sarandsail.

1 SGOPQQd?Se&\‘QwOﬂ'f"Q

IRl = U v o= N PR

(b) -Explain how each of the following factors might influence an activity holiday provider in its
choice of location for an activity holiday centre.

+ character and features of the area ... G . ATFEA.... T8 Qulkabie...
...bo.zs.......Egm‘?i.ﬁj.é.z.ﬁmmQlf.uft‘.ab;.ufﬂ.....Q:DQ?......Q?S‘Q.UQ_:?:
e fanfiy.xun... teocre....apaedalifes 3o
tenching.. beiionexs: 0f AU QAQES. e
+ adjacent facilities Tﬁeﬁeﬂpc@dé‘%sFéwqﬂ‘"ﬂe#"
Yo Me  Cen2.. 0ffeys...Q.ohdC.. .o Someuly.
R =R e cn=a R A =t e S e

* local and transient population .....\\. IS .30 . MOt.E...

...... DAORE e Ofy FER Qar... 061000
PPN .. 3. [e22. and.4be.. 000l
e 2RO COD. Q.. BN G e

61

o The two target markets should
be customer types, e.g. families,
adventure tourists.

9 Correct identification from Fig. 1
Insert.

Mark awarded for (a) (i) =
O outof 2

Mark awarded for (a) (ii) =
2 out of 2

9 The suitability of the character
and features of the area for an
activity holiday should be
mentioned here.

0 The candidate identifies a
restaurant as an adjacent facility
that can satisfy tourist needs but
does not say how this might
influence choice of location for a
holiday centre.

6 The potential customer base is
not explained here, and the
candidate should have mentioned
the potential availability of a local
workforce.

Mark awarded for (b) = 0 out of 6

Cambridge O Level Travel and Tourism 7096
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Paper 2
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Example Candidate Response — low, continued

Examiner comments

{c) Explain how: the following methods of promation: might be suitable for an activity holiday
provider, such as Sarandsail:

. publicitylprint materials
L BEochures. S
Tﬁ?muqh UL bxgghure, _S,_‘cm@nd&@‘l\
AN IS AN A
.2 Leoy-lers ¢ e 7 N
Leapslers oo, be ae. lost. koﬁq an:D
dQn\—g’e,Fdarﬁm@QrdOﬂﬂcﬁueaﬂmwm
* internet ’
LOnBne..: ) @
dhe.. ngl—omeK Can. boo\< —\he"f Qe b\
Lhoday  vsouan onfae...
2. Rdvextise to .

_1erx1 ean... c_;uso @roivpmmgh—e %oqc}h olecrzonc.,

{d) Evaluate the ways in which Sarandsail might develop its marketing mix to attract more. of its

target customers.

1.PRroboueT

'TFwepzsoduc\— IO, @uarl‘-’yﬂﬂ doove.. 0.

QuSl—Ome'K ’lha pb@duc‘r mcm% \ﬂQ\\?Q,
.Qccording... ko, dhe... fomek.. cefth L&ﬂ?ff’ cn.
—l\‘\e,q ,Q?ar EYe L e Cuaromerx) .
2 e - e -3 e
......... " .r.—::.......m‘?ce ehould? be; Ao 5@ *‘ﬂF
D B FOQEBN. CRASEOMER... SO0, QBT ...
...... Hhe..pice... th?ChSOmnds&?lS@\'
3. Place. iz
be Poce.. Sbomc& b@ \oco\reo\ nems %he
.....9?_1:&;........c_J..r:L.o..l........p.u.xal.i?:g- ‘rmxﬁp@n'remwd
'be KelVe °lcnb\e_

..............................................................................................................................................

Pmmi-e%epmo?um—%@?r\af@ouwﬁ%
WMo | mon . arirack the. barger.. CUSIOME. 9]

@ Brochures accurately identified
but not explained.

e Leaflets identified and an
attempt to explain the long shelf-life
of such materials. This shows their
suitability for an activity provider.

6 The suitability of the Internet is
not fully explained here, e.g. 24/7
availability and ease of updating.

Mark awarded for (c) = 2 out of 6

Q Marketing mix elements clearly
identified: price, product, place and
promotion.

@ Marketing mix methods, e.g.,
promotion, price and product are
explained but not evaluated.

Mark awarded for (d) = 5 out of 9

Total mark awarded = 9 out of 25
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Paper 2
How the candidate could have improved the answer
(a) (i) The target markets should be customer types, e.g. families and adventure tourists.

(b) The suitability of the character and features of the area required comment here. The candidate should
have stated the activities available and their relevance to an activity holiday provider. The potential customer
base was not explained and the candidate should have mentioned the potential local workforce for both
skilled and unskilled roles.

(c) Brochures were accurately identified but not explained. The candidate identified leaflets and pointed out
the benefits of their long shelf-life for an activity provider. The suitability of the Internet for an activity holiday
provider was not fully explained. The candidate could have mentioned the 24/7 access and the ease in
updating content here.

(d) Marketing mix elements such as price, product, place and promotion were clearly identified by the
candidate. There was also a reasonable attempt to explain them, although they were not evaluated. Here
candidates should analyse which parts of the marketing mix should be developed to attract more customers.
For example, if a new product is to be introduced, the candidate should present a balanced argument for and
against such an introduction.

Common mistakes candidates made in this question

(b) Some candidates did not explain how the factors might influence the choice of location but simply listed
its features and characteristics.

(c) Many candidates described the features of each method of promotion rather than explaining their
suitability.

Cambridge O Level Travel and Tourism 7096 13
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Question 2

Example Candidate Response — high

Examiner comments

Refer to Fig. 2 (insert), an advertisement for a resort in The Gambia, a country in West Africa.
(a) Using Fig. 2 (Insert), identify the following:
(i) two features of Semkong Beach Resort which might appeal to ecotourists.
1 mmm\emwmwamﬁmmmﬂ

IR G101 oo 1L € 074 N -
(if) the two services provided by Semkong Beach Resort.

1 %wU‘Cﬁ(medﬂhﬂn ............................

(b) Semkong Beach Resort is at the growth stage of the product life cycle.

Describe three characteristics of this stage.

LAt on. Ssushainisde. . fdwck. . and. Ao 08 1S

C’“%'(foi\jCQm{)eN‘rﬁl\

2 ......%Q\E&..Q.ML....D.(Qgi’.s.....FOE.....SEM&Q.nﬂ...&m&:«.Qn....@g&.‘:ﬂ:...gm..............
if\gfﬁc\,asnﬂmckcummafshemmzmm&wgﬂe"
poduks. o S0 LR
3 .:ﬁn—is....ﬁia%z....!'.S....(L[i.h;:@hﬂ.....it)...ﬂsﬁ....Sumz&s..;md.....@.mp.t.e}.im.f.lQ
@QWprccluchfJESemllon\t}Bm;ﬂ\Qesqﬂ-%&ﬂu
pbulda”&\-g\xﬂmuflefmmﬂn(uehn ol]......Promebon...
h)mgfmaﬁpoknhalmclemhnjmbmxrsq.twad\on

@\.'.'.‘?.):......l'm:mﬂé.e.....i..'l:‘.&....:..Lmbm....\m@s,lﬂ:ﬂ......m—.»al...c)ahac.(s‘am...........[s]
Compertion-

o Valid features have been
identified. The candidate must take
their answers directly from the
Insert, as instructed.

Mark awarded for (a) (i) = 2 out of 2

Mark awarded for (a) (ii) =
2 out of 2

e This question has three
sections, with up to two marks
awarded for each characteristic
described. The candidate
accurately describes three
characteristics.

Mark awarded for (b) = 6 out of 6
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Paper 2

Example Candidate Response - high, continued

Examiner comments

(c) Explain two reasons why marketing and promotion might be important to tourism
organisations, such as Semkong Beach Resort.

1. MorWelng...cod... Doondion. oS, imperkent.... £, icrease.

....... ... Doen Mocks. S precuch... offeed by
3.@m.l&a@..x%ﬁ%oa....@ﬂ&:.xk....SQJ.H%.....E,QL%.....&,MT-\\ I0LeRSE... 0.

Selnepoink...<B.... Semleng Beadh. Beste.... obicls WM.,
Maks. k... hmmmpgbh%wa@mgeﬂﬂ@%‘-
ook S00RgE... S 005, st 2l g allmcked . 1S
@mp !nf;ﬁneﬁj$@n\4mﬁ

LA oud Come  mpehbon ed
{‘ecgfjn."lg_o{ C\mor\j Compehleols -

iasr g (- Wi he

9 Candidates are expected to
give clear reasons to show their
understanding and develop their
response. There are six marks
available: one mark for the
identification of each reason, with
up to two additional marks for
further explanation of each reason.
This candidate accurately and
clearly explains reasons. Good use
of marketing terminology to show
how an increase in awareness of a
product results in new sales.

0 Good use of marketing
terminology completes a detailed
response.

Mark awarded for (c) = 5 out of 6
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Example Candidate Response - high, continued

Examiner comments

(d) Using the AIDA principle, evaluate the effectiveness of the advertisement shown in- Fig. 2
(Insert).

A\Dﬂ.....pﬁ.ni-gﬁ:i....ES...Qn.e.....e.:P-...I‘.«.-N....n:m.P.Qf.‘rnﬂl:..pfqmgh.pi\&:l..memngl:‘...
y,sge\......u.s.k;m...a&uaﬁi&?..&ga.....Séml&unﬂ....gm&m..Rgm(h.bg.»s....ap{a[yfd,._
gHrg:.l.wg.;.e.rlDa...pm.\g\pg»&.....’.bg...mu\ﬁsnj...ﬁfgc_.__ﬁgﬁm..m....;;ualnm.crs
B tos0b0sy The.. beodes. 2. T, SRustsok. nolded €
W\N&Q\MRV%QLL%@“KQDSI&“&@@&)80
goin....he.alkenhion...andl... ditacking... o N Costeumes:. Mare. ouef,
Anktesh s Yo be.induded.. o malke. ke costomes. itelesled
[0 S e SRS e B8, (5. acheived.. By adding...
on... Phetngraph.an. e aght. k. s, odvrismel:.. 85, el ...
Q,d&dmgpﬁ‘me_méafh@hehgr&pk?ﬂdc}\\mmjb AINIR
Cuskomers...desiced... fo. vk D Semiany resalk . emetive

andh....".bolideay o Mebime " and " Cecluded. cpicen Sendy. beadhes™ |
Wn»&ﬂ:,,’\“owwg%mgrsmvﬂ Ackion..acd. fome.. 1o
A28 Yhe cesonk . ke Ludonite.and. Yhe. nomboec. <D etk

Costounsr.. 00 e, Conbmctsd... il SfqaniSelion. (Tis.i5. e .ackisn )

W el on g e eanieiott ~tom) (4226 FAb U 3i)

Appging.. QIDA. plnsped .. iopelledt I0_msure. fek. oo ... (9]
ol going I malke Contad 0Ty oraan's&qh'of]
anch will pnedie e U’IE‘\F‘

[Total: 25]

6 Candidates are expected to
evaluate the effectiveness of the
advertisement, using the AIDA
principle. They should attempt to
create a balanced answer and draw
conclusions. This question is
marked using level of response
criteria and is out of 9 marks. This
candidate explains the acronym
clearly.

@ AIDA aspects are identified
throughout, supported by effective
detail and some evaluation.

0 The candidate evaluates the
effectiveness of the advert
throughout their answer.

Mark awarded for (d) = 9 out of 9

Total mark awarded =
24 out of 25

How the candidate could have improved the answer

(c) The candidate missed one mark in the first section of the answer here. They could have developed more
fully the idea that increased sales would lead to profitability and this would expand not only the customer

base but also allow the opportunity to develop repeat customers.
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Example Candidate Response — middle Examiner comments

Refer to Fig. 2 (Insert). an advertisement for a resort in The Gambia, a country i,n West Africa.
B . i foabon

(a) Usmg Flg 2 (Insert) |dent;fy the followmg

(1) two feaiures of Semkong Beach F{esori whlch mlght appea[ to eoo'iounsts

m SRS e Blaudke. noﬁ@ue re.sema ........ O

B . JRe0. S0, iy Soeach . “"“’b‘:\ “QW‘Q &) € Two features and two services
(i) the two services provided by Semiong Beach Resort, are accurately identified from Fig. 2.
C\JM sacusced wscemecadi ' Mark ded for (@) ()
o ark awarded for (a) (i) =
(b) Semkong Beach Resort is at the growih stage of the product ilfe cycle. ‘
Describe three charactens‘ncs of this stage. ) Mark a}/véarded for (a) (”) =
1 \Nfod.ucknm ;ﬁ‘“r\iﬁ 8\6)%{. Wu.amm....w ......... 2outo

.must...bg..ﬁmd...b\a.z.g,:[mm..@ncg. ka@:amg.&.&,s...lmmeo@.,pa:?w
#ughk Anmk.. 8. ack. P $9r. LSO, sathos. doult by U
Q... Growths. oy, seashing . Ais. Si0gs.. m sosans. hok...
me»d is. "ktmndms@, oQseng. and. custemess

9 The candidate attempts to
doe. @mesmmmm@t a&r\f écm\ﬂ- PIWB{‘&»&-Q% explain all the elements of the

e Y ——— product life cycle rather than just

addressing the characteristics of
3. Deding. s 100,508, Wners. % product. «Stars.. e oroutt stago.
do.facd.omd.dacline..and.a.ompehitor.re leased. o)
o product ot ook over ety Produch -
So This Qods to Fajt,m; onalMee oney spent
4o muuch should be

Mark awarded for (b) = 2 out of 6
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Example Candidate Response — middle, continued

Examiner comments

(¢) Explain two reasons why marketing and promotion might be important to. tourism
organisations, such as Semkong Beach Resort.

1 Moskeling. and. pramotios... Semkeng Seach. REH.. 0.
“ne. Sodecnet o Thiougln. ordhaes. 0002 S00 B ...
Al oagmen.. The. kagek marker.and. Qoin..a.lok.oF
cusiomers...Crom. i berenkage. Qoups.ond Tnis. ...
_soceose. Ane.. AusknaRns. popudaiky. cmd LA Wil

...g\,e_.\_m....CL..\i'jﬁ&&g.\um‘maﬁ.QQ..\J’@&ES..JN&...MEQ..mo’r.a&ra..l‘bg..p«:?l.

2 .m..%3.sn&‘.@ﬂg....ﬁp&@dﬂ:..@@(?ﬁﬂs....Qﬂ&.@%&gm@.,.mﬁlk....
AllThe achubies...aaaslodle. .. ek oinmeny. ...

Resort- Lt ot @'WQM&WP@“@MQ%&%fWP&[&]
ONd MOk Them. neuud- e vist Yhe vesolc | tiniy
Lo Sighec fine intome. angithe. people tailk Shase
TRUS exPenence o tigi - Caendn ond. Thin,

WAl el graning Irere otsiter @

e Gaining increased visitor
numbers correctly identified.

0 Attracting customers from all
age groups is accurately identified.

6 The candidate includes some
limited explanation of the reasons
throughout their answer.

Mark awarded for (c) = 2 out of 6
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Example Candidate Response — middle, continued

Examiner comments

(d) Using the AIDA principle, evaluate the effectivenéss of the advertisement shown. in. Fig. 2
(Insert).

.....A.XFDH...pcme,ip.m.....ﬁmnds....ﬁm.....hkkmﬁm.,;mk.,@gsife
-Bo¥on..... The. odverisneent...Sheuon. 0. Figy ) Unsert). olestal.
e %emkmg%mﬂx%sn&%%\ed%&#;\%mﬂum
oups.
.Nﬁcm;\\om:ndhm% o p\c)lm& e»(‘-’fmdsmhm#sm, .
% -Ha. 40000 ity of e, enchs. e Jos, oanuchy Pl

A0..o%0ck. e pesphe Cusomers &y oftetrg. Full secviedl aommaiatin

Anterstz. By. howing.. ome. special. dnps.anel offer)
ond.zne. Niewws. Qisplapsed. and 1esork. oftrs..such
as...focaQ. cmk. mackek. N0ey ‘O\Adlfg APl
CDeste. 5. N0, 2. Cusiomor. d@.&?& chf 5&.@\0@% ......
Q= A0g loukfe ks 0. Qi e o aned. ety 1.
coegos. s foad Ame., s0 The. Qualiy. ond.quandty..
enakes. Jhe Cusiamar. Sodisfed., and Chalicanus. kaste
Qf. T focel...

.kdmr\ Ces....emamp& bﬂ ...... sﬁm_emm
To Thuiak e AIDA paneiple s wsed,
coﬂ*ec;\«,gs Lo anolyse e ddwertcemantt -

[Total: 25]

@ Elements of AIDA clearly
explained.

e No evaluation of the AIDA
principle.

Mark awarded for (d) = 5 out of 9

Total mark awarded =
13 out of 25

How the candidate could have improved the answer

(b) The candidate attempted to explain all the elements of the product life cycle rather than just addressing
the characteristics of the growth stage. The response required an understanding of the characteristics that
indicate that an organisation is at the growth stage, such as a growth in profits, an increase in visitor
numbers and the realisation that the product is a developing and growing success.

(c) Although the candidate identified some of the reasons why marketing and promotion might be important,
there is limited explanation of these reasons, e.g. helping to gain more visitor numbers would lead to greater

profits and increase the possibility of repeat custom.

(d) The candidate made a good attempt at describing and explaining the AIDA principle here. However,
there is little attempt to evaluate the effectiveness of the advertisement. The candidate should have analysed
its effectiveness by looking at the strengths and weaknesses of each section.
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Example Candidate Response — low

Examiner comments

Refer to Fig. 2 (Insert), an advertisement for a resort in The Gambia, a country in West Africa.
(a) Using Fig. 2 (Insert), identify the following:

(i) two features of Semkong Beach Resort which might appeal o ecotourists.

VLT W 208 ) 200 A etz O .. amwdo ................... _

2. uwspl 117 COR Do 2
(ii) the two services provided by Semkong Beach Resort.
puitg senhed. acoMmodetan. A0 mtfzg, .......
2. dﬂﬂ et U .. aitzcond ionedl.. fesTWRaE...
(b) Semkong Beach Resort is at the growth stage of the product life cycle.
Describe.three characteristics of this stage.
o Tl Jousivean, . oo 5. g b paind . wlbere... Torunids....
et B oll. aramd. Te... cotld... i
AL OB e LD 0ZDSTE B

2. sLme pmplaf ... O Pmrw MLMM% ..............
olofld,..175... M{ZM(?? A«ﬁfw ColtEnsine.. T... ok
/) Im .......................................................................................................................
3...00aST... 4 e Xowist il dive. i adTent ion... duid /j,_

becouse... e ASQITLAS... A Mnedl. e, ...
I CE % —

%@L[jﬁa{

lke.. zeaNCE...

e [6]

o The first point is not relevant to
an ecotourist.

e The candidate correctly
identifies a feature here.

Mark awarded for (a) (i) =
1 out of 2

Mark awarded for (a) (ii) =
2outof 2

e The candidate fails to describe
three characteristics of the growth
stage, such as pricing strategy
changes, promotional changes, etc.

Mark awarded for (b) = 0 out of 6
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Example Candidate Response — low, continued

Examiner comments

(c) Explain two reasons why marketing and promotion might be important to tourism
organisations, such as Semkong Beach Resort.

pecanses. ost. %,T?E ..... pzap]f.. mgulcl actuelly. -

s nfchﬁm 5&7&%% ar»hm bemu&...ﬁ ..... cﬂw'éﬁ’g— .....
}‘glﬂh d} M00Ce... PEARNE.. mwuj odout-.7. Ta ©

Paca& ..............................................................................
[4. S rastlelig..is..done. ﬁ;ﬂf
Da....bsipeoas..mill.... oz 5&‘:&&9\%?

ALl oAk TRALTS .. o Ven.... s ... bc,m
;ﬂ ﬂfp place..

wea]6]

(d) Using the AIDA principle, evaluate the effectiveness of the advertisement shown in Fig. 2
(Insert).

e Pm\’lal.eﬁl oo, wc;és a-g Promaﬁoh e onnedion...
& LY. COSEOI 200 ca A k%?o RPN 10 S
o DL aj,ﬂkm A Ondiine. ... 52 AT ... Mf - mﬁsﬁf
IR swmhm{mmcm ........... 7 Vool Y.

f»ﬁnfwfon cbttnenae. ovedl.. Jo... Frani.. L. The.. ﬁm-

i T aﬁ M .. %{Mm@ ... ﬂﬁm
@} ﬂy. raSov”f . 9
| P mo mvm e P.Lam AUM?% u!lu.c«if., law...o...

medﬂ mnﬂa ’d&m G “‘Dm ..... mwmcﬂi

b T ChtFanen_...La-...

DR 5. e . ﬁw- le.. M p&@m....

.. ,ému; ..... %Mfm ot e ﬁam tﬁﬂ

NS seacd.. ?j N/

M. wtpden.. Wﬂffﬁ& paallor. jﬁé @MZ?M @
o 5. dﬁw Dedween.. .o omn...ud... o

LQE]}T reald M{ /&JF’/{)‘SFTE, [Total: 25]

0 There is an attempt at
identifying a reason why marketing
and promotion might be important
but the amplification is weak and
lacking in detail.

Mark awarded for (c) = 1 out of 6

6 The candidate has addressed
the 'action’ element of the AIDA
principle here, highlighting contact
information.

6 There is no attempt to include
all the aspects of AIDA and no
attempt to evaluate.

Mark awarded for (d) = 0 out of 9

Total mark awarded = 4 out 25
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How the candidate could have improved the answer

(a) (i) The candidate identified one correct element here, but the first point (‘warm temperatures’) is not
relevant to an ecotourist.

(b) The candidate failed to describe three characteristics of the growth stage, such as pricing strategy
changes, promotional changes, etc. The question required awareness of the characteristics of an
organisation at the growth stage, such as a growth in profits, an increase in visitor numbers and the
realisation that the product is a developing and growing success.

(c) There was a weak attempt to show that marketing and promotion have an important role in attracting
more customers, but the candidate failed to develop this adequately.

(d) The candidate made no attempt to describe the AIDA principle. There was little understanding of the term
and therefore no explanation or evaluation were provided.

Common mistakes candidates made in this question

(a) (i) Some candidates just listed particular features, such as the restaurant, which would appeal to all visitor
types.

(b) A few candidates merely gave a general description of the product life cycle model.

(c) This question was generally answered well. Candidates were required to give two reasons why marketing
and promotion might be important to tourism organisations, then explain why. However, many candidates
listed all the reasons without any explanation or application to the context of Semkong Beach Resort and so
were only given limited credit.

(d) Some candidates appeared unfamiliar with the AIDA abbreviation. Many good answers summarising the

strengths and weaknesses of the advertisement did not gain credit because they included no reference to
the AIDA model.
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Paper 2

Example Candidate Response - high

Examiner comments

Refer to Fig. 3 (Insert), a situation analysis of tourism in Norway, a country in Western Europe.

(a) Using the statement numbers in Fig. 3 (Insert), complete the SWOT Analysis table below,
choosing only one statement under each heading.

One Stréngjth of tourism in Norway. One Weakness of tourism in Norway

F ' -

| One Opportunity for tourism in Norway | One Threat to tourism in Norway

O | 1.

0%

(b) Innovation Norway, the national organisation responsible for tourism in Norway, aims to
develop a brand image for adventure tourism.

Explain how-each of the following-might be used to develop a brand image:

-+ promotion .

i KRARVSE 0 R ESeROAS... Cnal ). e W20 b Ao, Clialy...
.........-M).r.m%...Dm...,.cm.......achsaﬂmré.....mu.assm....dmn‘am\m...mft@ .............
e B 0NN MO0 el AOUREL... 008K . T, 0t B rtie.....
e AOUSRNRSS . OGRS AL, ORI CMARIUES e resessssrsssnsesnrnrss
. rbranid loyalty

........... DOEINR.. 0. ML AL Ot HEVRMA, . At
SN 1V o S AL . U SO L VL2 —

e 000 PR i S0 8. G0 IO, E N R

*  price 9

e e QA L0NRAILE 1D ROSUE... HOQ . CLAANOOEES ... AL . R PO
. POV o
o AAALEAIE..... L. o NOLMAAL. e DL

e ANQORY, .2 ARG D AR 0. C1... GO, S0LL AONLGL....
' [6]

o The candidate answers this
question accurately.

Mark awarded for (a) = 4 out of 4

e The candidate correctly
explains each element.

Mark awarded for (b) = 6 out of 6
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Example Candidate Response - high, continued

Examiner comments

(c) Explain two ways in which tourism providers in.Norway might adapt their products to cater for
the adventure tourist.

1 6o DRSO . S AT, A i ALl S SULMOATLRDA ..
e CAASE, V2 Mted b OFer. QOWMNTARL... BN, .. LD LA ...

fu\‘hﬂgwdigydﬁm@nﬁ’HCQMQ@MMMMCIM
errnreons SO DG, . D008 0. FO . DS FOCAISR O e
Qq;n&cm’fhmuqnmbmqe
2 e SEMONOG. OONE G2 LMY OF6ec... 00k A0S 2.
UM o U e WO T\ F 7 D 71 e I T = o7 o
e A BNV 3 e AR 2 2 G B 00 EL GG

*’Duéﬂwmdmmmmkawmmmme

<er[B]

e The candidate clearly identifies
and then explains two ways in
which tourism providers in Norway
might adapt their products.

0 Expanding point 2 would have
earned more marks, for example
improving services to ensure that
there is sufficient equipment to hire
and providing tuition to cater for all
ages.

Mark awarded for (c) = 4 out of 6
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Example Candidate Response — high, continued Examiner comments

(d). Evaluate the factors that:might influence tourism providers in‘Norway in their choice of pricing
policies for adventure tourism products.

e A X S0 UG QLA 30000 CIORR.. e
wuﬂ&/mmwbeccummmmgmmqpeam
........ peaod..... 69 june - duly. fac.. WRLEL. . 0. 00 OGN .....
...qmcm o SO N . g -EL’?M L)1 0 IO Y7 O,
e N0 £ NS, AT, CONOE o AR L. S0 ...
..... s M MU AU QLG AL, AN mm@mﬂrﬁé © The candidate dlearly denti
o SOMGHATEQN. .. NRAANEO. . ARUSIN.... o LT Bk, bl are....... the fac(teo(;:th;tam?g%?%fﬁjzar?cel 16s
*Du:zﬁm(}mmwm&mm&wzmcmggxmummtm tourism providers in their choice of
e 0Lk 0aue ... \0n. Jeaakesel... 5. COMPYS. MMM .. | PTICING POiCiES.

e CODUPRBENS. oo 8. LN SODNPERTNIG. ... OOV R ... AL
......:hae,.......mmom%x Smrg’ch Lol LELeLE... pnurg .puLc cw

2

......C!.C.!LMI;L.....C@.\ﬁ%ﬂk‘.’lﬁﬁ.......C.lf.f:%&t.....m@f&.ﬁ&c\{j.....ﬂUA.tC&....hAJ:....;}ﬂQ‘QMLLfJ.ﬁ @ Evaluation of the factors
. Sdvendure .. AR, . Procu. . DESMA.... 4L ssaam/
Marks awarded for (d) = 8 out of 9

crso Vs o.c!vmm Aouason.. sneface... mffccm% AVe... i;m.ug pp,t.xm ......... ] | Total mark awarded = 22 out of
25

How the candidate could have improved the answer

(c) The candidate clearly identified and then explained the ways in which tourism providers in Norway might
adapt their products. The candidate would have gained higher marks if they had expanded this to mention
improving services to ensure there was sufficient equipment to hire and providing tuition to cater for all ages
of customers.

(d) The candidate clearly identified factors that might influence tourism providers in their choice of pricing
policies. Making an overall judgement in the conclusion would have helped to gain full marks.
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Example Candidate Response — middle

Examiner comments

Hefer to Fig. 3 (Insert), a snuanon analysis of tourism in Norway, a country in Western Europe.

(a) Using the statement numbers in Fig. 3 (Insert), complete the SWOT Analysns table below,
+. choosing only one statement under each hedding: ot

One Strerigth of tourism in Norway -

One Threat to tourism in Norway

| One Weakness of tourism in Norway

One Dppor!unity- for tourism in Norway

Y A

n 4]

(b) Innovation Norway, the national organisation responsible for tourism in Norway, aims to
develop a'brand image for adventure tourism.

Explain how each of the following might be used to-develop a-brand image:

* :promotion

Hgrs. . advedssmond... 30 - PIcasen. . 30,
O00E. acuentue. Aaism.. A0, 0ok, cusiamess.. fom. a\....
% e+ XU SOOI, | S

* brand-loyalty e

Do, by, 35 b@,mkm foglorand. mnage.  dk.ogdne
Tne.. losand. nash. Aare. Q. Logg., cetoin. Chosen. ks,
Jont.0.be. liffecent. Xnon. o0y othec. orand......
T.coande.a.omnd. ,ﬂs%ia%j ............................... R

*  price

Loy ofbenng,. speriodf offes. Jna. il akbmge Toe. ...
customens . For. eXamDle ShRentss St a‘%&n*rg
Produdis. wata. hgh. pace. e, oThe. pace..

2. Ame...-Tece. cusk..be. CLSOOCI pitce. 52k,

T

0 The candidate answers this
question accurately.

Mark awarded for (a) = 4 out of 4

9 The candidate correctly
identifies brochures, flyers and
advertisements here. However, the
answer does not explain their use
in developing a brand image.

e Brand loyalty is not clearly
explained.

0 Price is not explained in relation
to brand image.

Mark awarded for (b) = 1 out of 6
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Example Candidate Response — middle, continued Examiner comments

(c) Explain two ways in which-tourism providers in Norway might adapt their products to cater for
the adventure tourist.

1.7Thew. gt 0d0gt. Thelc. predudia. Ao, coder. Sor X0, ...
ogwendure. XOWASE,. .. dondy spetio . offess.. tiaa k.
m&mmﬁmmw«ﬁ@m%mmg .....
OIS, A ONET0Gy.. U0, SO .. 2361 andl.. MSiKicy.
e pepulacico.. B Qs onolena. w3l albnck

—Toe....aowentiue. 200t - .. @ Two ways of adapting products
QQ “ >c for the adventure tourist are given,
2 @5 """ PMTCWB SIS A Ut&t ’che but not in sufficient detail.

Koe-..addnendue. Feunsh. LA AS .. O KO
oo osa t ana. Stads. Lk ,@row Mark awarded for (c) = 4 out of 6
MQYB Tee. 00 Sun taino... L2

NASAS..... AL AL, SO ,
ONRY2 \ mngmmakgd’

(d) Evaluate the factors that might influence tourism providers in Norway in their choice of pricing
policies for adventure tourism products.

e Saskos ook onighk. fafluence. . Aouism. pridess. 1o,
WICE0u, 10 TR Cnoiee. of pdong... petices.. Sor. Qduen‘me,
Aswiso.... prdudn.... ase..... S’r@l&ﬁ%\ﬁs - Peneidion
000l BNy SOy ...

~Tiie. SKONmmIN0, SHOSRQM F0A. LQOd ‘)“m Qgiva(\km: -‘r(Slmsm,
predasck. o dek. aouse. The. prices..oe.. 504 vy Cheap
Thneo k. increases.. 2. dme.... .so. Sasiamnacs. nensininke. | @) The factors that might influence
AReE0e. produsck. 3s. rad. .50, he. penshadion.... pricing policies are not accurately

explained or evaluated.

O =HoxeQyy. 5. leelie ., lee@uise. Tne.. RaKRS. onThe.....
prmmv&&%%&k\i%1mn\*mxb§ Mark awarded for (d) = 0 out of 9
shms.... fec.30wmple. ... 3pecio .. s, 00CM e 30 . | Total mark awarded = 9 out of 25
oA povidecs.. in. Nomwasy. ... 0. Raskie
w%wmo\m&*pﬁmmmmktbd—
aged... v, Juds...cuskomes. satistiatbea....
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How the candidate could have improved the answer

(b) This candidate needed to identify more accurately the ways in which certain strategies would enhance
brand identity. The candidate correctly cited advertisements as a means of promotion. There was also an
attempt to explain brand loyalty, but the explanation wasn’t clear and there was no development of possible
methods, such as brand loyalty cards or schemes. Finally, there was no clear link made between price and
brand loyalty.

(c) The candidate attempted to consider two ways of adapting products for the adventure tourist, but not in
sufficient detail. Product features such as proximity to water, etc., should have been considered more fully
here.

(d) Unfortunately the candidate did not explain or evaluate the factors that might influence tourism providers

in their choice of pricing policies here. There were many factors that could have been considered, such as
seasonality and the use of special pricing policies during peak and off-peak periods.
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Example Candidate Response — low Examiner comments

Refer to Fig. 3 (Insert), a situation analysis of tourism in Norway, a country in Western Europe.

(a) Using the statement numbers in Fig. 3 (Insert), complete the SWOT Analysis table below,
choosing only one statement under each heading.

One Strength of tourism in Norway One Weakness of tourism in Norway
o refe. WO raa‘@MLa o ‘s_unwmiu!l rafioy v not oo pephe o The candidate has not followed
oI Tamet” o) i ewppDN Winy). the instruction to use the numbers

07t 6
m in - hopars Chin® qel Yussiol
| One Opportunity for tourism in Norway One Threat to tourism in Norway
poly by o Numktl o) oo | T I, VisTors P’f‘”’“’ i)t_‘u‘h Mark awarded for (a) = 1 out of 4
Korel whith- oe \mﬂ ek G@rnw«:j onel spoun declijes]
’ [4]

(b) Innovation Norway, the national organisation responsible for tourism in Norway, aims fo
develop a brand image for adventure tourism.

to complete the table here.

Explain how each of the following might be used to-develop a brand image:

9 The candidate accurately

" prometen o identifies billboards and
- N laentifies pllipoards an
%d&vmpwﬁmbm}f\awm o X advotura B newspapers as a means of
AL, pro.roation... .. e oeah iy, T0...do,. 2Tk ... promotion.

mvbm&afzruhw_iﬂ?fmafﬁlﬂﬁam\Ogj.wtsojﬁzﬁ%_,
p@sm&@c;m%mtome .......................................................

*  brand loyalty 6 There is an attempt to explain
............... a0 Xoure...o6. .. lg.. biowel Jo...adVertTe M| brand loyalty here, but the
100 005 OB ). J0 2 el TR T decanac.e. explanation is unclear.
ﬁ'ﬁ%&ﬂoﬁ&ﬁ“%b{%@(%f@m@w%
............ MWW—%T&W‘S%»@»,@Q@@”Q
* price

bgmdmrmf T 00,00 R0 ...
...m‘s.l.t..ﬁf@._.p)m,...m«i....a,.....b.sg.. mmmm,{zuﬂm{ae Mark awarded for (b) = 1 out of 6
bemmgttfﬁzﬂrﬂ(fmpmwm afd&,buf;j—xﬁ

L HEANL DT GALYORE . 1) ... fw:dﬁ%f@ﬁ%
Ih & AL Nowh

0 No clear link to brand loyalty
here.
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Example Candidate Response — low, continued

Examiner comments

(c) Explainiwo ways in.which tourism providers in Norway might adapt theirproducts to cater for
the adventure tourist.

1 SI0C....0GIWAY.... 0. &... MDA JC&\WTEJ&WWOL/ ...........
O38... ‘J ’0«3 condd. e e 0. o redl o T,
502& fhe, cm Wk, conre.. A Plnc. ffed...iv. bal....

I .rfw% f dﬂﬁ% wfuc/!v f&/@w Lta;
2 . OV lskhﬂiungﬂfl)fi musﬂ(‘r.......aq(ne{.... . ’iﬁ@e
0D~ xr\gns’fr&\m v ke, blnck...metat, ¥ allwdv ......

Ao he.. indTe ’fq e ﬁl'ﬁwﬂ;

r@ aj,i‘mb%%@ﬂm gﬁgmswewz,@
ARt 2T T o e O B CYPELTERLE...
Tt..3..00 vg e 1. e.xfmzm I Ol 220K 10
‘w specedl: _

(d) Evaluate the factors-that might influence tourism providers in:Norway in their choice of pricing
policies for adventure tourism products.

0. ﬁ{fmol\} M. nadned... Ewmf5Mw
Ik, xvo 0y MbiCh. Q... adliaed . g TULISTS...
o0 e adlaeds... Thoists. 4 .alhen.. .. Qusllitp-..
A28 amxpz,

80 S }mz mu mmdom
ML N J
¢ oxe. B U«’afc makr mPLum

.me\?xﬁ AR 000y .. .. 'D\?&yf dmmﬂg( pﬂclba,

- Pcr\iqi%ﬁ ?Gf MVW@ ’Ibmsm ,OICM
L‘-Ufﬂv bectse... e TawndsTs.. 561‘5 ”3 wac/ .
ogﬂaiuwwwf dve.. 30, Y. brd bl asdh ...

%}é;ﬁ];;%;i;;ﬁ

) ,;wm?‘“c, ool BRI

OV e a}:&Cpe@pm %ei' 0t afj]ﬂw M
Sowsts.,. ftrﬂ ol sE. Loyt Th.... ﬂmb%
oaws £.... M& We..ndd OM(A‘I;'&/\
%(&tam 6 O mrmm
FAA 'fa differcst.. potimods 1107
M—%%%C&Lfffé’)&%e ........... (9]

6 The candidate does not answer
the question here. They could have
considered particular features, such
as the proximity of the location to
water, etc.

G This comment is not relevant to
the question of catering for an
adventure tourist.

Mark awarded for (c) = 2 out of 6

0 The relevant factors are not
considered here.
Mark awarded for (d) = 0 out of 9

Total mark awarded = 4 out of 25
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How the candidate could have improved the answer
(a) The candidate did not follow the instruction to use the numbers to complete the table.

(b) The candidate should have clearly identified the ways in which certain approaches would enhance brand
identity. There was an attempt to explain brand loyalty, but this was unclear, and there was no development
of the idea of using brand loyalty cards or schemes. Finally, there was no clear link made between price and
brand loyalty.

(c) The candidate did not answer the question by considering the features of the location, such as its
proximity to water, that would be suitable for the activities an adventure tourist might want. Some comments
were not relevant to the question and the candidate needed to make a clearer link to other potential
adventure activities, such as biking or climbing.

(d) Unfortunately the candidate did not explain or evaluate the factors that might influence tourism providers

in their choice of pricing policies here. There were many factors that could have been considered, such as
seasonality and the use of special pricing policies during peak and off-peak periods.

Common mistakes candidates made in this question

(b) Most responses were descriptive, giving specific examples of promotion techniques or pricing policies,
but without making any link to the development of a specific brand image for adventure tourism.

(c) Many responses just gave a description of the particular features of Norway — lakes, mountains, ice
hotels — without explaining how holiday products based round these features could be adapted to cater for
adventure tourists.

(d) Some candidates discussed the range of pricing policies that Norway’s tourism providers might use in
general, and did not focus on pricing policies for adventure tourism products, as asked by the question.
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Question 4

Example Candidate Response — high

Examiner comments

Refer to Fig. 4 (Insert), information about rail travel in the USA.
(a) Using Fig. 4 (Insert), identify the following:

(i) the two ways in which rail travel providers in the USA have adapted their product to cater
for cultural tourists.

o ey taak-

2. Paid vouken %nww&&%\mmm*hmh\:&@m[z]

(ii) two competitors of rail travel.

T e Py P, WY o et ' sz
2 o SPHEN Sl\u@;.ss& ...... ; _—_—_— 2
(b) Explain three pricing policies-which might be used by rail travel providers o attract customers.

3 %Mwmmmﬁﬁmmmm& ...............
ANANERES.... 7o A oS, et N - e Ree Lo e
SemmmRemse EMMM&M‘:@&M‘% ............................
Zemadk S manswen needac. ok Sdae cral baves, Wiher 6]

:Pra\-&-s "::\QNOX&S W&Q B tetedmlivasd .

-

0 The candidate identifies correct
information from Fig. 4 here.

Mark awarded for (a) (i) =
2 outof 2

Mark awarded for (a) (ii) =
2 out of 2

9 The candidate identifies three
correct pricing policies here. Good
links demonstrated for rail travel
providers.

6 Three pricing policies explained
fully.

Mark awarded for (b) = 6 out of 6
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Example Candidate Response — high continued Examiner comments

(c) Explain the advantages to the providers of rail travel in the USA of using each of the‘following
distribution channels:

s direct selling mﬁwnmmé—m\mw&ﬂ\ﬂ-%‘\h‘%

« wholesalers kS .ctemadash.. Savw. Ak

0 The candidate clearly explains

Wﬂmwm’?“““@ i 6 The candidate notes that using
.t \Q%&W@MW%SQQ&M%M%W wholesalers can save time and

MW%—E&M*M&WW S PTP - T Mark awarded for (c) = 6 out of 6
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Example Candidate Response - high, continued

Examiner comments

(d) Evaluate how the product-service mix may be used by providers of rail travel in the USA to

overcome the competition from other transport prov!ders on-routes across the USA,

B\Q"Mmﬂkm&%hm\ﬁn A o ms;mmg&q‘?—
CL LTIV 0 W mmﬁﬁ&dm&*“w Maad e, 2aid

B = LWL %M%‘ e ﬁ\wmem\v

Secvisam.... 8000, m%nmm&mmmxi'\%%

.q.w;%w Misthen dnkereokash s
.&\c\wxmm) Sa.. gon—Pp-m?h #L.‘a’b&f thdeta oo
st r)-roh‘der Saeta... m—la.fc.{i-u»Jﬁ.ﬂa N O N T

dq}gw""ﬂur\'[—reo - @wva,-i-"-%'-a Q.. S -

e Sl S ﬁm\'m%?sd:
. @:mrw—%:& o S, Qe Rsc. Y. e atb R Wheve
Tabies) B Ovan. éﬂsn“ Mesn Mos nanid e

- cﬁ- ‘mmea&ek onatenas. Lo Wm%ﬁf\hﬂm@x’&

G Good use of marketing
terminology.

e The candidate begins to
evaluate here.

@ Product-service mix identified
and explained.

9 An attempt at evaluation here.
More evaluative comments would
gain higher marks.

Mark awarded for (d) = 7 out of 9

Total mark awarded = 23 out of
25

How the candidate could have improved the answer

(d) The candidate used marketing terminology effectively and showed good understanding of the product-
service mix. There was an attempt at evaluation and a judgement summing up would have concluded the

whole response well.
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Example Candidate Response — middle

Examiner comments

Refer to Fig. 4 {Insert), information about rail travel in the USA.
(a) Using Fig. 4 (Insert), identify the following:

(i) the two ways in which rail travel providers in the USA have adapted their product to cater
for cultural tourists.

1 SR8 Bk A SR IS s
2, Fail roukes to Culbural c‘e&bhs«hohs 2l

(i) two competitors of rail fravel.
Aty I nes..

(b) Explain three pricing policies which might be used by rail travel providers to attract customers.
i Vacigble pricingrAs.many. budgek. dondsts
ere.teaveling the. prices. 2re. lepk ..
LCJ“"-’Q!""C!‘D\LFQ]D!’ECEC}Q.CCQ"A\Wﬁ'ED
Aifferend. Scasons. . smc0es. Suemer.. etc.: .
2. 8pecial.offers aTheve a2l ke special...
wffeca.sne promeliens..gyen.2n.call...
LEokeks. and  vail.roukes.. dne. o, S femnt
e RERSONE. L BRI E. LGRS Sk
5. Liscount. . pric 0g=Dxe. ’cque ‘-1'\0\r‘ £m\\@1§‘
ax.kan.package. fravelin
Jwillgek.the.chance. to benebit discoat

"‘:‘.C\LG“'G$“[6]

oeeEheiv. weanl

o Two accurate ways given.

Mark awarded for (a) (i) =
2 out of 2

Mark awarded for (a) (ii) =
2 out of 2

9 Promotional pricing correctly
explained but not identified as a
policy.

e Pricing mechanisms correctly
identified.

Mark awarded for (b) = 5 out of 6
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Example Candidate Response — middle, continued

Examiner comments

distribution channels:

3ell

l:va Ve

(d) Evaluate how the product-service mix may be: used by providers of rail travel in the USA to
overcome the competition from other transport providers on routes across the USA.

b . Rrod ek s Service. roix. con. he....

tickeks ave being..seld. k. .canalso..
Joe..Rremeted. ko bhe. peorle. 1 n. @ ..

cskemers. kowards the ...

for.cmampleilvains. eta:

Cvé’p%uhgaggg_émb\f@md\wa £t 81

ethev..competiters. . can. alio.capy...

18]

(¢) Explain the advantages to the providers of raif travel in the USA of using each of the following

* direct selling TL\E’P"‘Q"\&G‘V.&&Q"‘Q"‘P@£’A
Eo.gpend. mortty. onkravel. agencies.. A2
e tickets , Prerefore, ey can..
the.lnbereek. tn..do.diveck. seling.
tO{yeoplew-’cLﬂé\SCoqwhsawd
—gpetial.offers whick. is.aln. 201
* wholesalers Tlr\sf,‘\/ (ay=] “56\\3L@VQ\\£IC.‘¢€L§
Aiceckly viainkeveck  ov.Xhesngh.
Ehe  company. . will. get . toe chance.ka...

Lalso. . condusks.. familacization. Exips.....

[6]

pw?v\hc“hj,Sc’rwms,%‘:?gqmcHﬁarwrsgggf@’—m -

O The candidate correctly
identifies money saving as an
advantage here.

6 Use of direct method on the
Internet identified.

@ The candidate does not fully
explain the advantage of using
wholesalers. Distribution to the
retailer should have been further
explained.

Mark awarded for (c) = 3 out of 6

0 Product-service mix not fully
explained.

@The candidate identifies the
provision of services to gain
customer satisfaction.

Mark awarded for (d) = 1 out of 9

Total mark awarded =
13 out of 25
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How the candidate could have improved the answer

(b) The candidate accurately identified two pricing policies relevant for rail travel providers. The policy of
promotional pricing was not explicitly stated, so the candidate lost one mark here.

(c) The candidate clearly explained the advantages to providers of rail travel in the USA of using direct
selling. However, they did not fully develop their explanation of the advantages of using wholesalers or the
distribution to retailers.

(d) The candidate confused product-service mix with branding. Some elements were identified, such as

providing services to gain customer satisfaction, but there should have been more exploration of product
ranges and quality service elements related to rail travel.

Cambridge O Level Travel and Tourism 7096 37



Paper 2

38

Example Candidate Response — low

Examiner comments

Refer to Fig. 4 (Insert), information about rail travel in the USA.
(a) Using Fig. 4 (Insert), identify the following'

(i) the two ways in which rail travel providers in the USA have adapted thelir product to cater
for cultural tourists. .

1 .Joke

Cul-ated andl. Seenexy.

2. The. Marosie. .  Yne ogz]

(ii} two competitors of rail travel.

YOBS...n B

{b) Explain'three pricing policies which might be-used by rail travel providers to attract customers.

-P1a.CoonT.. Pa"cqnc_:, OREA T R
heWecmie . moy.. come... eauly S0 frovel .
prou‘?dews rv*??ght- 2od eur.. QU Ahe. prcduck,
..._.de?.._..gii’s.c@qsot__.._.q..@bg@ss and.seduce Ae. e,

2..Momiser.. Re 2.1 A NG
'iﬁeb\m‘?cqg*h \Q,unch e Broduck.. uﬂr—h
. ey X BEE andl QC?@CD Quotis .

pmdua‘r —\*r?a 0G4 QETRGK.. USO8

wh@@h @u@ R’ ¢

ond. \nos \omncﬁ
o Qe C_Dopu\ms P“Dd'*c'“/ 9&3 S |-

o The candidate has not taken
their answers from Fig. 4, i.e., free
guided tours, choice of routes.

e The candidate incorrectly
identifies two destinations, not two
competitors here. The answers
should be domestic airlines and
self-drive car hire.

Mark awarded for (a) (i) =
0 out of 2

Mark awarded for (a) (ii) =
0 out of 2

9 Discount pricing is a correct
response but it is not explained
fully.

0 Price skimming is not an
acceptable response.

6 Brand image is not a pricing
policy.

Mark awarded for (b) = 2 out of 6
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Example Candidate Response — low, continued

Examiner comments

(c) Explain the advantages to the providers of rail travel in the USA of using each of the following
distribution channels:

« direct selling .47 The.  cuakromes.. . . Cafl. Qa\’
oﬁ?ved—resp@nge@andc:qnmnmc%
L. e awnex..op..Ane.. produa k...
ond...Ahe. cusromex.. LRN...a20. he...
-Safefed....ulth...Aoe...produck. Lanleh kS
ravel. proldexs... Seasintexckice. ..

« wholesalers ... NEx... p?s‘@ducﬁ— d"‘“gecﬂu\ Qpes O
Ahe. Ferllex. Ldhdesalers. cannob.....
Conk@cl-d?ﬁicd\*\qe@%eml@maf
Pecausze.. e mekdllors. ny. Jo. bws s............
B dne. cuskomer. uyes So ‘

e o S,
[6]

(d) Evaluate how the product service mix may be used by pm\nders of rail travel in the USA to
overcome the competition from other transport providers on routes across the USA.

e Disceouwt.

. Cug\@m@‘x C'.Omm‘tgg O J—hg,nr ccprr)pm\mg,
~QF. e . may.. fue.Sek. oW, pRoed ..
elale N owxoo%on%ecus%omers
PRICE A,
"PRee.. mcm} beozr\fome _fon he.
o CHDTOMDEED s
3 Piqee R
The.. 1%&43@\@06 rms.{ ocared. neos. @...
_he. By O@mmﬁakedheqcomp@?r‘?lﬁm
4 .PrRonuOT Az
T The moo&ua\— 1 5@6\2‘%@ 00N hq\)e.
g@@d q:mﬂl«gj Qndoﬂ-ro@rc,\,e\emex
S" - PROMQOTION. i

(?sc&Odue.wsﬁ?se@Mouex he. .oomd..
. Qe ottendony )

@ The question asks for the
advantages to the providers of rail
travel, not to the customer.

6 The explanation of the
advantages of using wholesalers is
not fully developed. Distribution to
retailer should be further explained.

Mark awarded for (c) = 0 out of 6

The candidate has not clearly
identified the product-service mix
here, nor evaluated any methods
for overcoming competition, e.g.
making the product more
comfortable, offering quality service
options, adding more choice of food
and facilities.

Mark awarded for (d) = 0 out of 9

Total mark awarded = 2 out of 25
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How the candidate could have improved the answer
(a) (i) Unfortunately neither answer here was taken from Fig. 4.
(a) (ii) The candidate gave two destinations, not two competitors.

(b) Discount pricing was a correct response but it was not fully explained. Price skimming was not
acceptable as it was not relevant to the context here. Brand image is not a pricing policy.

(c) The question asked for the advantages to the providers of rail travel, not to the customer. The candidate’s
explanation of the advantages of using wholesalers was not fully developed, and distribution to the retailer
should have been further explained.

(d) The product-service mix was not clearly identified, and no methods to overcome competition were given,

e.g. making the product more comfortable, offering quality service options, or adding more choice of food
and facilities. There was clearly no understanding of the product-service mix.

Common mistakes candidates made in this question

(b) Candidates should be encouraged to consider the context of the question carefully before describing
relevant pricing policies.

(c) Many answers did not demonstrate full understanding of the distribution channels. Most candidates

tended to describe the distribution channels, rather than consider the advantages of each channel to a
transport provider.

(d) Many responses were more relevant for a full marketing mix question than a question about a product-
service mix.
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